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1. Executive Summary

In order to maximize the dissemination of the project LIFE Index-Air, a set of promotional
materials were created and used during all the lifetime of the project. Thus, this deliverable
presents all promotional materials that were created within the project’s framework.

This deliverable also includes information about other dissemination products create LIFE Index-
Air team, namely, notice boards (for all languages of the countries of the team), the presentation
created specifically for the awareness campaigns for children in Lisbon (Portugal) and the
booklet of good practices created as one of the last products of the project.

2. Promotional materials

2.1. BOOKMARKS

A bookmark of LIFE Index-Air was created using the project’s image with the main information
regarding its goals. The purpose of this product was to disseminate the project to the
participants of disseminations’ activities where LIFE Index-Air was present. Figure 1 shows the
produced bookmark (quantity produced: 500, production date: August 2017).
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Figure 1. LIFE Index-Air bookmark produced for dissemination activities.
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2.2. PAMPHLETS

Informative pamphlets were created to disseminate the projects’ goals among students and

their parents from Lisbon schools in order to promote their engagement to LIFE Index-Air’s

planned activities.

Afterwards, the pamphlets were translated to English and both versions were available for

public download at the project’s website (www.lifeindexair.net/dissemination-materials).

Figure 2 presents the produced flyer (English version).

Quantity produced: 5800
Production date: January 2017

Distribution dates: January-March 2017

AT SCHOOLS

® Basic schools, located in Lisbon distric (Portugal,
will be invited to participate in the Project LIFE
Index-Air.

© In the schools participating with LIFE Index-A,
an indoor air quality assessment will be performed

® A technical guide with the results from the 1AQ
assessment will be supplied to the schools, along
with a guide of good practices for improving
indoor air quaty.

® Time -activity pattems of children will be
evaluated through the application of a questionnaire.

@ The project’s team will do awareness campaigns
forthe students about the importance of ar quality
and il launch them the challenge ‘the air belongs

ryone’, in which the students will identify a
set of behaviours that lead to an improvement of
air quality ot school, home and their region.

® The works developed within the challenge "the
air belongs to everyone” will be presented at an
exibihition about the World Envirenment Day

{5 June) and the best works will win prizes.
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IMPLEMENTATION OF THE TOOL
IN 5 EUROPEAN CITIES

THIS PROJECT IS FUNDED BY THE LIFE PROGRAM
FROM THE EUROPEAN UNIO!

PROJECT
LIFE INDEX-AIR

LIFE Index-Air project, coordinated by Centro
de Ciéncias  Tecnologias Nucleares (C2TN)

of Instituto Superior Técnico (IST) - Pertugal, was
approved by LIFE program in the Environment
and Efficiency of Resources axis. This program
is a financial instrument of Eurapean Union that
supports projects in the field of environment,
nature conservation and climate.

This project aims to develop an innovative
and versatile tool for decision support, aiming
toidentify improvement measures of air quality
and quantitatively assess the impact of those
measures, not only on air quality but also on
the welfare and health of population.

The implementation of the tosl in  European
cities - Lisbon, Oporto, Athens, Kuopio and
Treviso - will show is applicability for:

THE POPULATION
EXPOSURE TO ATMOSPHERIC PARTICLES

THE INHALED
DOSE OF ATHOSPHERIC PARTICLES

THE EFFC
OF THE PARTICLES IN HUMAN HEALTH

PARTNERS AT LISBON, PORTUGAL

® LIFE Index-Air tool will be developed and
tested at Lisbon, Portugal

® The project will assess the exposure to air
pollutants of children aged between 5 and
9 years old.

 The exposure assessment to air pollutants will
be done in two stages:

Stage 1: Study about the time-activity patterns
of children through the application of a questionnaire
t0 4000 children;

Stage 2: Study of air quality of micro-environmerts
that more contribute to the children exposure,
through measurements of air pollutants at houses,
schools and transports.

LIFE Index-Air project is a collaboration

ing IsT.

Did you know that 80 of Europeans that live
inurban areas are exposed to air pollutants levels
that idered harmful to health?

SIS ESE SEEERS QUESTIONNAIRE ABOUT

TIME-ACTIVITY PATTERNS
OF CHILDREN

The questionnaire may be answered
at the following website:

hitps:/ /goo.gU/forms/1y2Wp4BSbWN7pI362

Figure 2. LIFE Index-Air flyer for dissemination of the project’s overview and engagement of students and their

parents (English version).
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2.3. NOTEBOOKS AND BAGS

LIFE Index-Air produce two materials to distribute in the international conference RICTA2019 -
7% edition of the Iberian Meeting on Aerosol Science and Technology - that it sponsored. A total
of 200 units of each product were produced and distributed in site. The remaining units were
distributed in the dissemination activities that LIFE Index-Air promoted and participated. These
materials had the “motto” sentence of LIFE Index-Air, namely, “The air belongs to everyone”.

THE AR BELONGS TO EVERYONE

LIFEIMNDEXAIR
RICTA' Ll

Figure 3. Notebooks and bags produced by LIFE Index-Air for RICTA2019 and for distribution in dissemination
activities.

2.4. T-SHIRTS

In order to disseminate the project in public events (especially, street awareness campaigns), t-
shirts for the team were produced. Figure 4 shows details of LIFE Index-Air t-shirts that had the
LIFE Index-Air stamp with all the relevant information. A total of six units were produced.

Figure 4. LIFE Index-Air t-shirts used in public events.
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2.5. ROLL-UPS

Two roll-ups were created in two different colors (blue and white) to be used in all indoor and
outdoor activities organized or in participation of events. Figure 5 displays the two produced
roll-ups.

£ DE Toy
2 B L':‘-_-".S'

Figure 5. LIFE Index-Air produced roll-ups.

3. Notice boards

LIFE Index-Air notice boards were created using the project’s image with a clear and simple
message. The notice boards were displayed at the project beneficiaries’ sites (IST, NCSR-D, THL
and UA) in strategic places accessible to the general public and also at the project events. The
final version of LIFE Index-Air notice boards were created in English (Figure 6) and all languages
of the beneficiaries (Finnish - Figure 7, Greek - Figure 8 and Portuguese - Figure 9).
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INDEX

THE LIFE INDEX-AIR TOOL, SPECIFICALLY DEVELOPED FOR DECISION MAKERS, WILL IDENTIFY ACTIONS
TO IMPROVE AIR GLUALITY AND GUANTITATIVELY EVALUATE THE IMPACT OF THESE ACTIOMS,
HOT OMLY OMN AIR QUALITY, BUT ALSO ON HEALTH AND 'WELL-BEING OF THE POPLULATION.

THE PORLLATION THE PaaLED THE EFFRCTS ACTIONS THE POPLLATION
EBPOSLAE TOATHCSPHERIC [ OF ATHOSFHS RIC OF THE RARTICLER TO PRIV E AR GRS, LITY COLLECTWE
RARTICLER FRRTIELE M HUMAN HEALTH AMDHEALTH 5

ONGS To
P}%B‘EL Evg,

IMPLEMENTATION OF THE TOOL IN 5 EUROPEAN CITIES

THE PROJECT B rUNDED BY THE Lire PROGAA H FROM THE ELIRDPEAN LMON

ER Dt 14 hE R .

] - Faraas

Figure 6. English version of LIFE Index-Air notice board.
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LIFE INDEX-AIR ~TYOKALU ARVIOI ERI TOIMENPITEIDEN VAIKUTUKSET
ILMANLAATUUN SEKA VAESTEN TERVEYTEEN JA HYVINVOINTIIN.

ATETUMSEN LM R PERHILKRESTEN LML TEN P RHATIEN L M LA AN ALLETEN
HIIREA SLLE KELHROA RN IS EH TERVETSWAIKUTURSET o TAvAT TOIMEMFTEET ClALLETURSEN

ARVIOINTI VIIDESSA EUROOPPALAISESSA KAUPUNGISSA

TAME HANKE OH EU LIFE-OHJELMA N RAHOITTAMA

Bl O 9 B B e ) et
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Figure 7. Finnish version of LIFE Index-Air notice board.
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TO EPTAMEID LIFE INDEX-AIR, ELAIKA IXEAIATMENG MA GOPEL AHYHL ANOPATEON, 8A BOHSHIEI LTHN

AMNAMNLOPIIH AMOTEAELMATIKON APATEON MATH BEATIOLH THE NOIOTHTAL TOY AEFA, KASOE KAI ITHM

MOIOTIKH AZHOAGITHIH TON APALEGN AYTOMN, O NPOI TO AMOTEAECMA TOYE ITH PYTIANIH TOY AEPA,
AAAA KAI ITHN YTEIA KAI MOIOTHTA ZOHT TON MOMATON.

me TE CNITORS -
o ERTVEAIEVT) 6 e TR CUOITT SN pOTHIT T
PRI T Tk TN PO PR 002 P THH LIV arruysia

EQAPMOIH TOY EPTAAEIOY XE 5 EYPQMAIKEZ MOAEIX

TO EPTO XPHMATOACTEITAI ANOTO NPOTPAMMA LIFE THE EY PONATKHI ENCOIIHI

Bl U g B B e )

Figure 8. Greek version of LIFE Index-Air notice board.
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INDEX

A FERRAMEMTA DE APDIO & DECISAD LIFE INDEX-AIR, ESPECIFICAMENTE DESEMHADA PARA DECISORES
POLITICOS, PERMITIRA IDENTIFICAR MEDIDAS DE MELHORIA DA GUALIDADE DO AR E AVALLAR
GUANTITATVAMENTE OF IMRACTES DESSAS MEDIDAS MAGC SO Ma GUALIDADE DO AR,

MaS TAMBEM MO BEM-ESTAR E SAUDE Do POPULACAD.

& BAPOSICRD & DOSE DG O SR A0S oG
D, POPLLS, G0, Pl RTTICLLAS R ATIOLLAS ATHOSF ERICRS DS FRATICULAS MELHOR K, O, GLK LACG
ATHOE FERCAS Halalus g, SA0E HHaHs,

IMPLEMENTAGAO DA FERRAMENTA EM 5 CIDADES EUROPEIAS

ELTE PROJETO & FibdHCIADD DelO PpOerak. Lire ob UHAD eLIpDDELL

B Die P4 .EE' (T .

Figure 9. Portuguese version of LIFE Index-Air notice board.

All notice boards were produced on A3 size and displayed at partner’s facilities, as shown on the
following sub-sections (by country).
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3.1. FINLAND

Figure 10. LIFE Index-Air notice board displayed at TLH (Kuopio, Finland). Team members (from left to right):
Otto Hanninen, Antti Korhonen and Heli Lehtomaki.

3.2. GREECE
3.2.1.NCRS-DEMOKRITOS

Figure 11. LIFE Index-Air notice board displayed at NCRS-DEMOKRITOS (Athens, Greece). Team members (from
left to right): Kostas Eleftheriadis, Lila Diapouli, Vasiliki Vasilatou, Maria Gkini, Sterios Vratolis, Prodromos
Fetfatzis and Fotis Kapiris.
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3.2.2.TECHNICAL UNIVERSITY OF CRETE

Figure 12. LIFE Index-Air notice board displayed at TUC (Chania, Greece). Team members (from left to right):
Mihalis Lazaridis, Eleftheria Chalvatzaki and Thodoros Glytsos.

3.3. PORTUGAL
3.3.1.INSTITUTO SUPERIOR TECNICO

Figure 13. LIFE Index-Air notice board displayed at IST (Lisboa, Portugal). Team members (from left to right):
Joana Lage, Vania Martins, Marta Almeida, Catarina Galinha, Tiago Faria, Nuno Canha and Isabel Dionisio.
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3.3.2.UNIVERSITY OF AVEIRO

Figure 14. LIFE Index-Air notice board displayed at UA (Aveiro, Portugal). Team members (from left to right):
Joana Ferreira, Ana Miranda and Hélder Relvas.
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4. Awareness Campaign “The air belongs to everyone”

In March 2017, LIFE Index-Air put into action the awareness campaign "The air belongs to
everyone" in 26 schools from Lisbon, Portugal. This campaign was designed for students (5-9

years) and aimed to aware them to the problem of air quality.

The awareness session relied in a prezi presentation with a very engaging visual for the students.
The presentation “The air belongs to everyone” is available for download on the project’s

website at the following link:

http://www.lifeindexair.net/dissemination-materials/

0 ar & de todos!

TECNICO
LISBOA  LIFE INDEX-AIR PROJECT LIFEIS ENV/PT/000674

Figure 15. Cover of the prezi presentation “The air belongs to everyone” created by LIFE Index-Air for the
awareness campaigns in primary schools of Lisbon, Portugal.
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5. Booklet of good practices

One of the final outputs of LIFE Index-Air project was the booklet of good practices to improve
air quality targetting different groups of the population (citizens, engineers, authorities) and for
different enviromnents. The output is entitled “Guidelines for good air quality in public buildings,
homes and offices” and it is available in the website of the project.

LIFE! D EXAIR

S

m@i@wﬂ"lﬁa

Figure 16. Cover of the booklet of good practices entitled “Guidelines for good air quality in public buildings,
homes and offices” produced by LIFE Index-Air and available in its website.
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