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1. Executive Summary 

In order to maximize the dissemination of the project LIFE Index-Air, a set of promotional 

materials were created and used during all the lifetime of the project. Thus, this deliverable 

presents all promotional materials that were created within the project’s framework. 

This deliverable also includes information about other dissemination products create LIFE Index-

Air team, namely, notice boards (for all languages of the countries of the team), the presentation 

created specifically for the awareness campaigns for children in Lisbon (Portugal) and the 

booklet of good practices created as one of the last products of the project. 

 

2. Promotional materials 

 

2.1. BOOKMARKS 

A bookmark of LIFE Index-Air was created using the project’s image with the main information 

regarding its goals. The purpose of this product was to disseminate the project to the 

participants of disseminations’ activities where LIFE Index-Air was present. Figure 1 shows the 

produced bookmark (quantity produced: 500, production date: August 2017). 

 
Figure 1. LIFE Index-Air bookmark produced for dissemination activities.  
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2.2. PAMPHLETS 

Informative pamphlets were created to disseminate the projects’ goals among students and 

their parents from Lisbon schools in order to promote their engagement to LIFE Index-Air’s 

planned activities.  

Afterwards, the pamphlets were translated to English and both versions were available for 

public download at the project’s website (www.lifeindexair.net/dissemination-materials). 

Figure 2 presents the produced flyer (English version). 

Quantity produced: 5800 

Production date: January 2017 

Distribution dates: January-March 2017 

 
Figure 2. LIFE Index-Air flyer for dissemination of the project’s overview and engagement of students and their 

parents (English version). 

 

 

http://www.lifeindexair.net/dissemination-materials
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2.3. NOTEBOOKS AND BAGS 

LIFE Index-Air produce two materials to distribute in the international conference RICTA2019 - 

7th edition of the Iberian Meeting on Aerosol Science and Technology - that it sponsored. A total 

of 200 units of each product were produced and distributed in site. The remaining units were 

distributed in the dissemination activities that LIFE Index-Air promoted and participated. These 

materials had the “motto” sentence of LIFE Index-Air, namely, “The air belongs to everyone”.  

 
Figure 3. Notebooks and bags produced by LIFE Index-Air for RICTA2019 and for distribution in dissemination 

activities. 

 

2.4. T-SHIRTS 

In order to disseminate the project in public events (especially, street awareness campaigns), t-

shirts for the team were produced. Figure 4 shows details of LIFE Index-Air t-shirts that had the 

LIFE Index-Air stamp with all the relevant information. A total of six units were produced. 

 
Figure 4. LIFE Index-Air t-shirts used in public events. 
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2.5. ROLL-UPS 

Two roll-ups were created in two different colors (blue and white) to be used in all indoor and 

outdoor activities organized or in participation of events. Figure 5 displays the two produced 

roll-ups. 

 
Figure 5. LIFE Index-Air produced roll-ups.  

3. Notice boards 

LIFE Index-Air notice boards were created using the project’s image with a clear and simple 

message. The notice boards were displayed at the project beneficiaries’ sites (IST, NCSR-D, THL 

and UA) in strategic places accessible to the general public and also at the project events. The 

final version of LIFE Index-Air notice boards were created in English (Figure 6) and all languages 

of the beneficiaries (Finnish - Figure 7, Greek - Figure 8 and Portuguese - Figure 9). 
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Figure 6. English version of LIFE Index-Air notice board. 
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Figure 7. Finnish version of LIFE Index-Air notice board. 
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Figure 8. Greek version of LIFE Index-Air notice board. 
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Figure 9. Portuguese version of LIFE Index-Air notice board. 

 

All notice boards were produced on A3 size and displayed at partner’s facilities, as shown on the 

following sub-sections (by country). 
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3.1. FINLAND 

 
Figure 10. LIFE Index-Air notice board displayed at TLH (Kuopio, Finland). Team members (from left to right): 

Otto Hänninen, Antti Korhonen and Heli Lehtomäki. 

 

3.2. GREECE 

3.2.1.NCRS-DEMOKRITOS 

 
Figure 11. LIFE Index-Air notice board displayed at NCRS-DEMOKRITOS (Athens, Greece). Team members (from 

left to right): Kostas Eleftheriadis, Lila Diapouli, Vasiliki Vasilatou, Maria Gkini, Sterios Vratolis, Prodromos 

Fetfatzis and Fotis Kapiris. 
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3.2.2.TECHNICAL UNIVERSITY OF CRETE 

 

Figure 12. LIFE Index-Air notice board displayed at TUC (Chania, Greece). Team members (from left to right): 

Mihalis Lazaridis, Eleftheria Chalvatzaki and Thodoros Glytsos. 

 

3.3. PORTUGAL 

3.3.1.INSTITUTO SUPERIOR TÉCNICO 

 
Figure 13. LIFE Index-Air notice board displayed at IST (Lisboa, Portugal). Team members (from left to right): 

Joana Lage, Vânia Martins, Marta Almeida, Catarina Galinha, Tiago Faria, Nuno Canha and Isabel Dionísio. 
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3.3.2.UNIVERSITY OF AVEIRO 

 
Figure 14. LIFE Index-Air notice board displayed at UA (Aveiro, Portugal). Team members (from left to right): 

Joana Ferreira, Ana Miranda and Hélder Relvas. 
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4. Awareness Campaign “The air belongs to everyone” 

In March 2017, LIFE Index-Air put into action the awareness campaign "The air belongs to 

everyone" in 26 schools from Lisbon, Portugal. This campaign was designed for students (5-9 

years) and aimed to aware them to the problem of air quality.  

The awareness session relied in a prezi presentation with a very engaging visual for the students. 

The presentation “The air belongs to everyone” is available for download on the project’s 

website at the following link: 

http://www.lifeindexair.net/dissemination-materials/ 

 
Figure 15. Cover of the prezi presentation “The air belongs to everyone” created by LIFE Index-Air for the 

awareness campaigns in primary schools of Lisbon, Portugal. 

 

 

 

 

  

http://www.lifeindexair.net/dissemination-materials/
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5. Booklet of good practices 

One of the final outputs of LIFE Index-Air project was the booklet of good practices to improve 

air quality targetting different groups of the population (citizens, engineers, authorities) and for 

different enviromnents. The output is entitled “Guidelines for good air quality in public buildings, 

homes and offices” and it is available in the website of the project. 

 
Figure 16. Cover of the booklet of good practices entitled “Guidelines for good air quality in public buildings, 

homes and offices” produced by LIFE Index-Air and available in its website. 

 


